
AD ATTACK

Stella and her mom were at the grocery store buying cereal one day. Her mom 
asked which one she wanted. Stella scanned the rows and saw her favorite TV 
show character on one box. 

“That one!” She exclaimed, and went over to pick it up. 

Once they got home, they opened the cereal and each grabbed a bowl. As they 
ate, her mom asked some questions.

“Do you like this cereal?” 
“Eh … it’s okay. Strawberry flakes aren’t my favorite.” 
Her mom looked confused. “Why did you get it?” 
“I love Wild Kratts!” She pointed to the front of the box and continued eating. 
Her mom decided to give her a short lesson on advertising. 
“How many advertisements (a message to promote or sell a product) do you 
think you see everyday?” 
Stella was unsure. “Five?” She guessed. 

“Actually, you see over 3,000 ads every single day.” 

Stella froze. That was a big number. “What’s the big deal though?”

“Brands or companies want you be loyal to them. They will show you tons of ads 
to convince you that their companies are the best. It’s almost like hypnotizing 
you. Sometimes it’s hard to know they are even doing it, especially for younger 
brains. They can convince you to like certain things, even if you wouldn’t nor-
mally like them.” 

Stella had never thought about it that way. Instead of buying the cereal she 
liked, she had automatically chosen the Wild Kratts cereal. 

The next day, Stella tried to look out for ads. As she went to school, she realized 
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her backpack had a character from a TV show on it! She saw a billboard on 
the road, heard commercials on the radio, and saw flyers on the light posts. 
She saw students were wearing certain brands of clothing. She wondered if 
they actually liked the clothes, or they had just seen a lot of ads. 

When Stella was playing on her tablet that night, she realized ads were all 
over the games. She recognized the companies that were selling things, she 
had most of those things! Stella decided she needed to be more aware of what 
she was buying and why she was buying it! She felt attacked by ads!
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Guiding Questions: 

• What are ads? Where do you see ads?
• What is the goal of an ad? How successful do you think 

they are?
• Do you ever get annoyed by ads? What can you do?
• How do you know if the ads are telling the truth? 
• Why can seeing too many ads be a problem?
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